What drives Sto

What comes to mind when you think of Sto? Probably yellow pails,
perhaps paints and plasters, or maybe even facade insulation. Yet
there is a whole lot more to discover: Sto is the technology leader
in the sustainable design of living space tailored to human needs.
Worldwide. This claim encompasses every facet of construction and
has a decisive impact on every business unit in our company. Find
out exactly how we put this into practice in the following pages.

Sto | Tradition and global presence

Baden-Württemberg, in the south-western part of Germany, is
home to numerous successful medium-sized companies, the
so-called “hidden champions”. Sto is one such enterprise and like
many of these “hidden champions” it is also a family-run business.
Indeed, two members of the Executive Board are the sons of
Fritz Stotmeister, who founded the company more than fifty years
ago. At the same time, Sto is also an international group and
a worldwide leading provider of external wall insulation systems.

The world is getting yellower

A typical Sto ambassador:
Noriyuki Yamahata trains
tradesmen all over Japan
in the application of our
external wall insulation
systems.
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Sto | Tradition and global presence

Sto is expanding – worldwide. 30 subsidiaries and more than 60 distribution
partners bring the famous yellow pails – and a lot more – directly to
construction sites in many distant corners of the earth. We use the
experiences gained in different climate zones, under diverse building and
application regulations and implementing various designs to constantly improve
our products and systems. A prime example is Stolit – the organic plaster that
started it all is still a bestseller. Consistently developed and refined over the
years, this product offers the greatest possible scope for design in terms of
surface texture and colour shade and has left a lasting impression on facades
all over the world.

Welcome to the family

The history of Sto began in Stühlingen
in 1954 with the founding of Ispo-Putz
KG by Fritz Stotmeister, the son of
Wilhelm Stotmeister. Today, the
company is still managed by members
of the family. This offers many positive
benefits. We maintain close, personal
contact with our market partners,
offer sound advice and provide support
for projects from the initial planning
stage right through to the very last
detail.
The family as a success factor also
forms the focus for our workforce
of over 4,600 employees in that
we create an environment
marked by mutual respect and
clear identification with the
company.

Wilhelm Stotmeister acquires the lime
and cement works in Weizen

1936

Fritz Stotmeister establishes Ispo-Putz KG

1954

First branch opens in Markgröningen

1961

The Sto brand is born: founding of
Stotmeister & Co. Farben- und Baustoff-KG

1962

First exports to Austria

1970

First subsidiary in Switzerland

1972

Founding of StoDesign

1977

Founding of Sto Corp. in the US;
subsidiaries in France, Austria, Scandinavia follow

1979

Sto GmbH becomes Sto AG

1988

Founding of StoVerotec GmbH

1992

Founding of StoCretec GmbH

1996

Take-over of Shanghai Dinova Ltd. in China

2000

Acquisition of SÜDWEST Lacke + Farben GmbH & Co. KG,
Böhl-Iggelheim

2002

Merger of Sto and Ispo

2002

Completion of Sto Service Factory:
state-of-the-art installation engineering throughout Europe

2003

Acquisition of French paint manufacturer Sicof S.A.S.

2003

StoVerotec acquires the natural stone works HEMM.STONE

2005

Completion of the Sto Info Factory

2006

Sto Group commences insulant production
at the Lauingen plant

2010

Founding of Innolation GmbH, Lauingen, Germany

2011

Acquisition of the Czech manufacturer and
direct distributor of external wall insulation systems
STOMIX spol. s.r.o.

2011

Sto AG becomes Sto SE & Co. KGaA

2014
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The Sto Group remains a family-run
company to this day.
Jochen Stotmeister
(Chief Executive Officer),
Gerd Stotmeister
(Chief Technical Officer) and
Fritz Stotmeister
(Honorary Chairman of the Supervisory Board)

The Group and its dynamics

Sto SE & Co. KGaA
Facade insulation
systems, facade and
interior coatings,
stains/varnishes

Concrete restoration and
floor coating products:
protection, restoration,
decorative design

Rainscreen cladding and
mixed facade systems,
acoustic systems and
decorative profi les for
interior and exterior areas

Insulants – process and
material competence
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All under one roof, but with each company simultaneously maintaining its own identity.
This aptly describes life within the Sto family. New members acquired through company
take-overs, for example, bring added value to the entire group – be it in sales, developing
foreign markets or by adding depth to the value-added chain. This consolidation of strengths
and expertise enables the group to continually increase its corporate success. Individual business
units largely function independently on the market, where they directly serve the needs and
requirements of our customers and partners.

Natural stones for
facades, window
sills, stone masonry
and floors

Varnishes, paints,
wood protection and
accessories in two-tier
distribution via paint
wholesalers

France: fillers, plasters,
interior coatings
Spain: fillers,
interior coatings

External wall insulation
systems, renders, plasters,
and paints – focus on
Eastern Europe

Sto | Business areas

In the beginning there was synthetic resin plaster. A totally new
type of coating at the time, this was the plaster that sparked
off Sto’s history. Today, our product range encompasses a great
deal more than just plaster, so it certainly is worth taking a look
behind the facade.

A success story with many chapters

The broad product range is also a
testimony to Sto’s success. We are
now active in a variety of business
areas and our range encompasses
around 30,000 products in total.
All the products and services we
offer serve to achieve one goal:
to create, maintain and increase
the value and aesthetic impact
of buildings. Having taken up the
cause with our motto “Building with
conscience”, we aim to ensure that
all our products and systems are
exemplary from both an ecology
and efficiency perspective. Ultimately,
success is multifaceted.

Facade
External wall insulation systems, substrate
preparation, facade paints, facade renders,
decorative surface design, a coating system
for aerated concrete, renovation systems,
architectural elements

Ventilated rainscreen cladding facade
insulation systems
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Interiors

Concrete restoration

Floor coatings

Primers, preliminary coatings, fillers, interior
plasters, interior paints, decorative interior
design, internal insulation systems

Concrete protection and restoration systems
for engineering structures, traffic engineering,
hydraulic engineering, sewage construction,
industrial buildings, car park structures,
facades and balconies

Industrial floor systems for commercial and
public facilities, electrical and electronic
industries, chemical and pharmaceutical
industries, automotive and mechanical
engineering sectors, manufacturing and
storage areas, park decks, clean rooms

Acoustic panel systems to meet every
requirement: finest surface integrity, tinted,
arched, in the form of acoustic cooling/
heating systems or leak-proof for application
in wet rooms

The modern classic

The special focus here is on a classic
product from our largest business
area, facades, and with very good
reason: StoTherm Classic®, Sto’s first
external wall insulation system was
launched onto the market more than
40 years ago. Since then we have
constantly examined the practical
application of this product and also
listened to what our customers in the
construction trade had to say. The result is that today StoTherm Classic
not only offers the ultimate in
efficiency, reliability and durability,
it is also the most successful
external wall insulation system.
A fact confirmed by more than
100 million square metres of reference
surfaces around the world.

Hotel Steigenberger, on the sea front,
Zingst auf dem Darss, Germany | StoTherm Classic
facade insulation system, StoDeco Profiles
Architect: Patzschke & Partner Architects, DE-Berlin
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Sto | Innovations

Many companies like to highlight how innovative they are. So do
we – and we can prove it. Currently, Sto holds trademark rights for
over 160 inventions and hence ranks among the first places within
the sector. As the technology leader, it is also a major driving force
in terms of development.

Innovation through curiosity

Sto | Innovations

More than 150 employees in our research and development department make sure that the
innovation engines in Stühlingen and eleven other locations worldwide are constantly running
at maximum revs. A process that we value greatly: around three per cent of our turnover is allocated
to research and development. In this regard Sto has two objectives: firstly, we want to continually improve
existing products; and secondly, we aim to set trends and possibly even revolutionise the market a little
with our innovative products. Two examples from our repertoire of innovations are StoLotusan®, the
self-cleaning facade coating, and StoSolar facade elements, which redistribute the sun’s warmth into
interiors and reduce heating costs. To see more of our innovations, simply turn the page.

An exemplary innovation: with Sto facade paints incorporating the
Lotus-Effect®-Technology, dirt simply runs off with the rain.

Always ahead of your needs

Sto also thinks ahead when it comes
to the needs of building owners and
investors. Two key terms here are
energy saving and living quality.
StoVentec ARTline facade modules, for example, turn sunlight
into electricity, which is not only
easy on the environment, but also
on the wallet. Then there is the
proactive photocatalytic interior
paint StoColor Climasan, which
increases the feeling of well-being
in that airborne pollutants are
degraded and unpleasant room
odours eliminated when light hits
the paint surface.

MP09 commercial building,
Graz, Austria | StoVerotec Glass facade insulation system
Architect: GS Architects, AT-Graz
Photo: Gerald Liebminger, AT-Graz
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Sto | Environment

In terms of environmentally friendly building, we at Sto think as
far ahead into the future as possible – sometimes from a lateral
perspective. This is clearly reflected in our stunning product
innovations and the manufacturing process itself.

A yellow-green coalition for the environment

Facade insulation saves resources

24 cm brick

Uninsulated - approx. 20 litres (= 200 kWh)
of oil consumption/m2 facade surface
annually*

*24 cm brick, plastered and rendered
on the inside and outside

24 cm brick
15 cm insulation

Insulated - 2.5 litres (= 25 kWh) of oil
consumption/m2 facade surface annually*

*24 cm brick, plastered on the inside,
external wall insulation system on the
outside with an insulation of 15 cm
(thermal conductivity group 040)
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Sto products contribute a great deal to our health and the environment and had already
done so long before the term “environmental protection” found its way into the dictionary.
In fact, Sto had the idea of using polystyrene for thermal insulation as far back as 1964.
Since then, 150 million tons less CO2 have been emitted thanks to Sto facade insulation
systems. One of the most recent examples of environmental protection by Sto is
StoColor Photosan NOX. This innovative facade paint helps reduce the greenhouse gas ozone as well as hazardous nitrogen oxide. Large-scale application can
reduce the level of air pollutants by a yearly average of up to eight per cent – a small, but
important contribution towards achieving cleaner air.

At Sto, the environment
can breathe again

For Sto, environmental protection
begins at its own company. A look at
the production facilities confirms this.
Sto has invested in state-of-the-art
plant technologies since 2003.
Among others, this has resulted in an
outstanding energy efficiency. Furthermore, an environmental management
department ensures that the production
process poses no risk to the environment. It is only natural that Sto was
one of the first companies to submit
a so-called EPD (Environmental
Product Declaration) for its
mineral mortar. As a consequence,
the entire product life cycle, environmental pollution through manufacture
and use, and any potential health
risks are fully documented.

State-of-the-art production facilities for even better
energy efficiency and environmental protection
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Sto | Creativity

What would it be like if we all just wore white clothes? No doubt
it would be extremely boring. Yet buildings are still regularly
designed this way. By creating colour and material concepts for
our customers, we strive to counter this monotony and also set
good examples with our own buildings.

Sto has something against monotony
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As far back as 1977, Sto established one of the paint industry’s first design studios in Stühlingen. The
aim was to sensitise tradesmen and instructors to the significance of colour. This design studio has since
expanded into StoDesign, encompassing more than 20 design studios in eight countries. However, not
much has changed in terms of the original mission, with StoDesign creating complete facade and
interior colour and material concepts for customers. Projects range from individual houses right
through to urban fabric design. Seminars and excursions keep planners, architects, tradesmen and
investors up to the mark in terms of colour and form design.

Side Hotel, Hamburg, Germany | Interior: coating with StoSilco MP
Architect: Jan Störmer Architekten, Hamburg
Photo: Artur Images, DE-Hamburg

Headquarters takes a bow

Sto leads by example when it comes
to creativity. Indeed, architecture is
ingrained in our corporate culture
and promotes our company’s
identity. On our building projects,
for example, we work with prominent
architects such as Michael Wilford
or Hans Kollhoff. We also regard
building culture as a whole as an
ongoing creative process. Those
interested in learning more on this
topic are cordially invited to call in at
our headquarters and sales centres.

Winner of the 1999 Royal Institute of British Architects
(RIBA) award in the category “Commercial Buildings”:
the marketing and communication building – or
K-building in short – designed by Wilford Schupp
Architects, London/Stuttgart
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Sto | Responsibility

Thermal insulation from Sto contributes significantly to climate
protection all over the world. Our facade insulation systems
ensure that less carbon dioxide is emitted into the atmosphere.
But responsibility means much more than that for Sto.

Think global – act social

An energy self-sufficient winter school in the north Indian Himalayas which is supported
and sponsored by the Sto Foundation. A project of the Förderverein Sani Zanskar
(Sani Zanskar development association) and RWTH Aachen University, project responsibility
and photo: Tillmann Heuter
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Sto participates in the Global
Compact, a worldwide pact between more than 5,000 companies
and the UN. The aim of the pact is
to create a more socially responsible
and ecologically friendly globalisation
structure. To achieve this goal, the
participating companies undertake to
maintain specific minimum standards
as regards human rights, working
conditions, anti-corruption and
environmental protection.

Operation Future

In addition to addressing the present
challenges, Sto also looks at shaping
the future. The Sto Foundation in
Germany supports young people
in carrying out their technical and
academic training. Further training
and teaching qualification is also
part of the foundation’s remit.
Last but not least, the Sto Foundation
also promotes projects to maintain
listed buildings and further the
development of ecological building
materials.
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The preceding pages have provided you with information about
our aims and how we achieve them in practice. The fact that
we continually succeed in doing so is not least thanks to our
customers and partners. It is their needs that drive us and that
ensure we live up to our claim of being a responsible technology
leader on a day-to-day basis. On that note, we look forward to
intensive dialogue and fresh stimulus that will allow us to fulfil
as many needs as possible in future.
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